
TO END USERS
MARKETING GAS



MARKETING GAS

1. GOING TO GEMBA
2. GROWING GAS

SOME SUGGESTIONS
2. GROWING GAS
3. SOME SUGGESTIONS
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GEMBA





GEMBA
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CON-TEX-TU-AL
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NOT-SO-SEX-Y
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GEMBA
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GEMBA
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GEMBA
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THE STORY YOU ARE 
ABOUT TO HEAR IS 
TRUE.

ONLY THE NAMES HAVE ONLY THE NAMES HAVE 
BEEN CHANGED TO 
PROTECT THE INNOCENT.



Peter and Mary Sally and AllanBob and Jill
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HOW DID THEY GET 
ONTO GAS?



DO THEY THINK ITS 
RUBBISH?



WHY WOULD I CHANGE 
APPLIANCES?



THE HEAT PUMP



MORE GAS 
ANYONE?



BACK TO 
RENNOVATIONS



COST & EFFICIENCY

XYZ



PERFORMANCE

XYZ
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1. DRIVE NEW 
CONNECTIONS
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2. DO YOU EVEN SELL     
FREAKEN FRIES WITH 
THAT?
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3. HAVE A VOICE (Episode 1)
People L.O.V.E. Gas and the outcome it delivers



3. HAVE A VOICE (Episode 2)
Vs Electricity
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2. DRIVE NEW 
CONNECTIONS
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3. SELL FRIES



4. RENNOVATION




